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Abstract

Cultural market is the market of items such as songs, books, movies, open software. They are
easily reproduced so that anyone can consume. One expects that high “quality” items become
successful in this market. Salganic-2006 investigates dynamics of this market by creating an
artificial music market on the web [1]. They provide evidence that “increasing the strength of
social influence increased both inequality and unpredictability of success”. They conclude that
high quality is not the only factor to become successful. To predict which item will be successful
is shown to be very difficult. Increasing social influence has an impact on the success. In [2], we
propose a model for cultural markets. In the model, social pressure is a model parameter that can
be adjusted so that effects of various pressure values can be investigated. In high pressure cases
success and quality relation is broken. High quality items become much more successful than what
is expected. Concept of “quality” is also discussed during the talk.
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